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RREBIE:
This presentation considers strategic managerial incentive design
regarding firm owners' attitude towards corporate social responsibility
(CSR) in a duopoly where each firm consists of an owner and a manager.
We consider Bertrand and Cournot competition modes with the firms'
products being either substitutable, independent or complementary. We
analyze the endogenous design of such managerial incentives and, then,
examine their strategic effect on firms' profit and CSR as reflected
by consumer surplus and social welfare.
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